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Britain Business Council (CBBC), bringing together leading voices
from the UK and China to explore the future of global branding,
consumer engagement, and market innovation.
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KPMGHaleon Premier League, Brompton Bicycle, HSBC, Alibaba
Group, and Honor, alongside other industry leaders. Speakers

UK-CHINA BRAND EXCELLENCE SUMMIT
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continues to represent a strategic priority for UK businesses,
driven by its scale, rapidly evolving consumer landscape, and
strong demand for innovation and product development.

The 2026 CBBC i@Kina Brand Excellence Summit will continue
to serve as a vital bridge between the two marketenabling

UK consumer brands to showcase their heritage, creativity, and
innovation, while fostering deeper dialogue and collaboration
with Chinese counterparts. At the same time, the summit will
provide a platform for ambitious and innovative Chinese brands
to expand their international presence and accelerate their
journey towards broader global markets.
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Froma businessperspective the Summit bringgogether leading British ang % h

Chinese consumer brands to foster dialogue, unlock partnership M
opportunities, and strengthen crodsorder collaboration. It also serves ashs Pl
high-level platform for industry leaders, global consultancies, and majo'g -
financial institutions to exchange insights, discuss emerging trends, an
address shared opportunitieend challengeshaping the consumer sectc
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14:30-15:15

15:15-15:30

15:30-16:15

16:15-17:00

17:00-17:05

17:05-18:00

Panel: Al Power Retail in China: Leveraging Al for Global Impact
Moderator:

+ Ran Guo, Director, Consumer Economy, China-Britain Business Councll
Panelists:

+ Tony Chen Director of Public Affairs, TAOBAO & TMALL GROUP
+ Alex Zhao, Head of In-house msear(n arm of 36Kr Global
+ Jack Yin, President, Ogilvy One, China

Tea Break

Panel: From China to the World-
Selling into and Leveraging the UK Market to Drive Global Growth
Moderator:

+ Cellne Tang, Retall and E-commerce Sector Lead, China-Britain Business Councll
Panellsts:

+ sohall shalkh, Deputy HM Trade Commissloner for China

+ Ben Rotheram, Director, Service Dellvery, China-Britain Business Council

+ Irene Zhang, Director of Public Affairs, HONOR

Panel: The Opportunities and Challenges in the Rise of Chinese Brands
Moderator:

+ Mel Bo, Principal, CGMO Club

Panellsts:

+ Lv Bal, VP&COO, Zhongshun Jierou Group

+ Zhang Gong, Chalrman, Yangren Hall

Closing Remarks
+ Kiran Patel, Senlor Director, China-Britain Business Councll
Networking Drinks

+ Yan Junfel, General Manager, Zhangzhou Plen Tze Huang Shanghal Jahwa Oral Care Co., Ltd.
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2025 UK-China Brand Excellence Summit
Agenda

9:30-10:00 Registration and Tea Break

10:00-10:20 Welcome Speeches

+ Peter Burnett OBE B8S, Chief Executive, China-Britaln Business Council

+ Huang Yuefeng, Deputy Director-General, European Department, Ministry of
‘Ccommerce of the People's Republic of China (MofCom)

+ Matt Burney, Consul General, British Consulate Shanghal

+ Wel Lan, Vice Mayor of Xuhul District, Shanghal

10:20-10:40 Keynote Speech |

+ Xu Jun, Vice General Manager of Suzhou Hanshu Group

10:40-11:00 & Speech II: Insi on China C Market Trend -

Opponumtles and Challenges
+ Mark Harrison, Deal Advisory Partner, KPMG

Panel: Think Local, Act Global:

R0 Tapping into China's Unique Cultural DNA

Moderator:

+ Ran Guo, Director, Consumer Economy, China-Britaln Business Councll
Panellsts:

+ Andy Duan, Managing Director, BROMPTON China

+ Agnes Wu, Editorial Director, Jingzhl Media Group

+ Jessica Lau, General Manager of Charlotte Tllbury china

11:45-12:00 Brand Fireside Chat

+ Peter Burnett OBE BBS, Chlef Executive, China-Britaln Business Council
+ Fu Yue, VP of Haleon China, Head of Corporate Affairs

12:00-13:30 Lunch Break
13:30-13:45 Brand Fireside Chat

+ Peter Burnett OBE BBS, Chief Executive, China-Britain Business Council
+ Jay LI, Managing Director, China, Premier League

13:45-14:30 Panel: Sustainability, the Long-Term Investment into the Brand

Moderator:

+ Celine Tang, Retall and E-commerce Sector Lead, China-8ritaln Business Councll
Panelists:

+ Raluca Popa, Country Head of Corporate, Structured and Sustalnable Finance, HSBC
+ HuYan, General Manager, Clipper China

+ Shane Carnell-Xu, Co-founder, Shakeup Cosmetics
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SOME HIGHLIGHTS FROM 2025

Peter Burnett, Chief Executive of CBBrﬁphasisedit the

start of the event that the Chinese market is a crucial part
2F At 26t SELI yaA 2R6r afyzathohg. NA
and mature brand aiming to truly go global, building

brand awareness and recognition in China is essential.

This requires intelligence, endurance, creativity, anda
spirit of collaboratiomt 6 dzi U KSNBQa y 2 R2
Chinese market cannot be overlooked.

C2RIe&Qa |/ KA,)/SAéS O2yadzySNa |
material status symbols U K S @rfoMNiEng emotional, A
cultural, and valuebased connectiong, al AR ! 3y S
Jing Daily. She noted that this deeper shift in mindset is a
key reason why niche and culturally anchored brands have
gained remarkable traction in recent years.

Fu Yue, Vice PresidentldéleonChing Head of Corporate
Affairs, shared that China is onelof- f St#&o/g@kal
"must-win markets." Driven by the Healthy China strategy,
an ageing population, a growing middle class, and rising
health awarenesgialeonsees strong longerm growth
L2USYUuUAlt AY [/ KAYFQa 02y adzy

éOurrealchallengg ¢ &l AR GKS al yl 3Ay
. NerYLWU2Y |/ KA yid-nat tolsell Rére bicytdksy >
but to sell a different kind of value
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2026 UKCHINA BRAND EXCELLENCE AWARDS

At the 2026 UK-ChinaBrandExcellenc&ummit, CBBC will :
f I dzy OK (G KS -/ AKyAlydz3a dzNIHfy Ra 19YE O S £
(T N Z ), celebrating outstanding

achievement, innovation, and collaboration across the UK
China consumer landscape.

In partnershipwith our sponsorsandindustrypartners,
four awardswill be presented.:

A UKChina Brand Excellence Award (2 recipients)
A Chinese Brand Global Partner Award

A Ecommerce Agency of the Year

A Consumer ESG Appreciation Award
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2026 SUMMIT AGENDAENTATIVE

Timing Content Topics

10:00 AN - 10:20 AN Opening Welcome Speeches
10:20 AV - 10:40 AN Keynote Speech  Strategic Partner
10:40 AN - 11:25 PN Panel Discussion
11:25 PN - 11:45 PN Brand Interview  Fireside Chat with CBBC MD
11:45 PN - 1:15PMN LUNCH BREAK LUNCH BREAK

1:15PN - 1:35PMN Brand Interview  Fireside Chat with CBBC MD

1:35 PNV - 2:20 PN Panel Discussion

2:220 PNV - 2:35PN TEA BREAK TEA BREAK

2:35 PNV - 3:20 PN Panel Discussion

3:20 PV - 4:05PN Panel Discussion

UK-China Brand

4:05 PV - 4:30PM Excellence Award Award Presentation

4:30 PV - 4:40 PN Closing Remarks

4:40 PN 5:30PM Networking Drinks  Networking Drinks

Speakers will be announced in due course. Those wishing to express their interest in sponsoring and speaking shouldacogtas® cbbc.org
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PanelDiscussion Themes

The Next China Is China

UK goods exports to Chim@ached£18.7billion in 2025.With Hong Kong included, Chiremainsthe | Y fiéd-largest trading

o partnerltAda I YFENJ] SO GKFEG OFyy2G 0SS A3y 2NBRowkohbumd tdhfiddd& dan / KA Y |
ongoing housing crisis, and now a major traga-1 NB O2y a A RSNJ o0 f S darges éconoriys shoRingfreBil@rce: & S

retail sales of goods rose By7%in 2025, and the IMF still forecasts GDP growtidi%in 2026. Where is the next China? Join us

and hear thoughts from the brands.
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The Rise of fommerce vs. the Power of Offline Presence: Building a Winning G@irannel Strategy

With e.commerce accounting fd@6.1%of/ KA y I Qa { 2 (i 2085, sie&esslinAdifital Zdmin&ce ankl gocial media has
0S02YS SaaSyuAlf FT2NJOoONIYRa& 2LISNFYOGAY3I Ay (KS paiticdrgamong! G
luxury and premium brands highlights the importance of physical retail and immersive brand experiences in building deeper
consumer loyaltyThissession will explore how leading brands balance online scale with offline engagement to create impactful
omni-channeld G NJ ( S 3 A S &-evblying toKstingek |andscapd. & U

Essentials of the British Lifestyl®ractical Guide

Fromt FGSNYy 22y GSI FyR ao02ySa (2 !'adz2y alNIAY YR . NRYLI2Y
0f SYRa KSNAUOFISET ONITFOIAYIYAKALE ONBlFOAGAGES | YR dzy R Softhed |
English countryside, the British lifestyle continues to hold strong global appeal.

In this session, leading British lifestyle brands will explore what defines a truly British way of life, how heritageydeltirsgjoshape
ON} YR ARSYGAGEY YR K2¢g (GKSaAS ljdad tAGASE OFy NBaz2yl iSn gAilK
experiences.

Cornerstones of Chinese Brands Winning Consumers on the Other Si@dobal Narration

IN2025,/ KAY Il Qa 2 @SNI f f 2 dz(134:3Nikon, mgridrgea7 o SQYigromilvda® Kithéssing a historical wave
of Chinese companies and consumer brands launching their global ambitions. From luxury perfumes to fast fashion, from
electronics to restaurants, winning globally is as much about building innovative product offers as telling your stagielsah a
narration. Join this session to hear from leading Chinese consumer brands and experts on how they have done it.



https://researchleap.com/co-creation-tourist-experience-via-internet-towards-exploring-new-practice/
https://creativecommons.org/licenses/by/3.0/
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WHY SPONSOR?

Enhanced Brand VisibilityBy sponsoring the summit, companies can
significantly increase their brand exposure to key stakeholders from both the
UK and China. This event attracts a diverse audience, including entrepreneurs,
policymakers, and industry leaders, providing sponsors with the opportunity
to showcase their commitment to fostering Wina relations and their
relevance in the consumer market.

Networking Opportunities The summit serves as a vital platform for dialogue
and collaboration, allowing sponsors to connect directly with influential
figures from both nationst N2 Y2 1S @2 dzNJ O2Y LI y& (2
network of overl5,000 contactsvith UKChina business needs via paad
post-event marketing.

Access to Market InsightSponsorship provides access to discussions and
presentations focused on current consumer trends, challenges, and
opportunities in both markets. By engaging with experts and thought leaders
during the summit, sponsors can gain critical insights that can inform their
strategies for entering or expanding within the Chinese market.

Positioning as Thought LeaderSponsoring such an event allows
organizations to position themselves as leaders in their respective fields. By
aligning with a prestigious summit that emphasizes cooperation and
innovation, sponsors can enhance their credibility and reputation among
peers and potential clients.
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SPONSORSHIP CATEGORIES

Four sponsorship categories are available:

A StrategicParner RMB 150,000 + VAT
A Gold Sponsor RMB50,000 +VAT
A Silver Sponsor RMB 30,000- VAT

BespokeSponsorship Opportunities for CBBC Premium
Members will be considered on demand.
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Suitable Sponsorsopen to all brands, service providersyganisationsand government stakeholders

Benefits Details

Foeaking Opportunities,
Influence & Positioning

A Naming rightof the UK-China Brand Excellence Award

A Keynote presenteat one of thekeynote sessions in the morning

A Acknowledgement as a Strategic Sponsor during the welcome remarks and the netw
drinks

A Front seating and best visibility during the event

Marketing and Branding

A Product showcasing at the venue throughout the day and opportunities fegiten
tasting/sampling

A Branded as &trategic Partneon all marketing opportunities, including event invitations,
agenda, programme, holding slides, amebsite

Traditional & Social
Media

AhytAyS O2YYdzyAOlI A2y OKIyySta IyR az20Al
campaign in the buildip to the event as well as added exposure through Media Partner

Access

A Ten ticketsfor team members/corporate guests of choice to the Summit

Investment

RMB 150000 plus VAT
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Suitable SponsordJK consumer brands operating in the Chinese market & China consumer brands looking to go
overseas

Benefits Detalls

Feaking Opportunities, | A An opportunity toparticipate in the oneon-one brand interview with CBBC MBontent
Influence & Positioning can be discussed and agreed with CBBC

Marketing and Branding | A Branded as &old Sponsoon all marketing opportunities, including event invitations,
agenda, programme, holding slides, amebsite

Traditional & Social A Online communications channels and social: featured as part of our social media car
Media in the buildup to the event and added exposure through Media Partner
Access A Six ticketsfor team members or corporate guedts the Summit

Investment RMB50,000 plus VAT




China-Britain "
SILVER SPONSOR (four slots available) gﬂ iuir];;s ;}cznc'

Suitable Sponsoranarketing/digital agencies, business consultancies;@nmerce platforms or Trade Partners (TP)

Benefits Detalls

Foeaking Opportunities,
Influence & Positioning

A An opportunity toorganise and host a panel discussjaontent can be discussed and
agreed with CBBC

Marketing and Branding

A Branded as &ilver Sponsoon all marketing opportunities, including event invitations,
agenda, programme, holding slides, améebsite

Traditional & Social
Media

AhytAyS O2YYdzyAOlI GA2ya OKIyySta | yR &az2(
campaign in the buildip to the event and added exposure through our Media Partner

D A

Access

A Three ticketsfor team members or corporate guedty the Summit

Investment

RMB 30,00Qlus VAT
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CBBC MEDIA EXPOSURE GEHIKA BRAND EXCELLENCE SUMMIT 2025

CBBC Microsite

Agenda  Speakers in W
<3 )
~
A
A
ANDU 205
//
A 8
SIR SHERARD COWPER~ PETER BURNETT OBE
COLES KCMG LVO Chiot Exocut O-Britoin Bush
China-Britain .
Business Council About  Agenda  Speakers  Pariners in W
EPEEwE

ABOUT THE SUMMIT

n China, for Chind’, of rid”, Beitish and Chinese consumer bronds have o ot to share with ond learn from each cther. We

g T arket and leoding innowat

om China to the &

I B8N PUETMROUS SXampies of British CORSUMEr Brands dedkated 1o 1

g into

T SEilGF BRaMphes Con ba hound ol

Chinase Consumer baonds marc

e ghobal market with the sane kevel of innovation and detenmination.

o

DUtEs 0550CKIMad With high-Calibar avents. This 8xposure o
ving growth and expanding market reach in the compatitive UE-China landscope.

' Sigraficantly oSt Brond Facognition among key ConsUMar demaographics, uimately

For Britlsh brands, the summit octs 05 o stroteg) r soft brond power in China. British componies con increcse brand v

platicem to showcose

o kay stoksholdors inc)

g gowemmant officiols, modia, and other busingsses, ottroct pobo

For Chinese brands, allending

callaboration that can lead to innovative po

it offers

@ unique opportunity 10 engage directly wi

tnerships. Through the Summit, it is possible 1o further participate in CBEC's Londan flagship event China

Consurmar 3025 and axplene the UK market through CBEC

Please direct further enquiries te ran.guo@cbbe.org

MATTHEW BURNEY CMG

Consu-Geroral in Shonghol

China-Britain
Business Council
b HHEHS



gﬂ (éhir]a-Britgin "
usiness Counci
CBBC MEDIA EXPOSURE OGEHIKIA BRAND EXCELLENCE SUMMIT 2025 N EhHBHe

CBBC Microsite

Ching-Britain . 2 China-Britain .
Business Councl Apout  Agenda  Speckers  Parners in W Business Coundil Abowt  Agenda  Speckers  Portners in W
Al | T Al | FEL TS _

WITH THANKS TO OUR SPONSORS
SILVER SPONSOR

DIAMOND SPONSOR
BROMPTON

8% MATRO
BN EEH ® Premier # League

VENUE SPONSOR
GOLD SPONSOR

Fs

HAL=ON L
DettO'I HENGFU ART CENTER
ﬂﬂ_”nﬂ ﬁ ” H BYEAD D

China-Britain .
* Business Council About Agenda  Speokers  Parners in W
> LR S LT

STRATEGIC PARTNERS

c—n 0 [ My T
0B 1048 T 130510 & ¢ ffﬂ':j:nﬂ
sk Yo COMAITTEE A IhO




CBBC MEDIA EXPOSURE GEHIKA BRAND EXCELLENCE SUMMIT 2025

CBBC Website
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Home » News » CBBC Hosts Inaugural UK-China Brand Excellence Summit

NEWS
CBBC HOSTS INAUGURAL UK-CHINA BRAND EXCELLENCE SUMMIT

27/05/2025

On Wednesday, 21st May, the China-Britain Business Council (CBBC) hosted UK-China Brand Excellence
Summit at the Hengfu Art Center in Shanghai. As a sister event to CBBC's flagship “China Consumer” forum in
London, the summit brought together approximately 140 industry professionals from leading Chinese and
British consumer brands, along with representatives from key industry associations and government.

%
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MORE MEDIA EXPOSURE OEHINA BRAND EXCELLENCE SUMMIT 2025
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China-Britain Business Council
25,646 followers
7mo - ®

The China-Britain Business Council is delighted to
announce our upcoming UK-China Brand Excellence
Summit 2025 which will take place on 21st May in
Shanghai.

Designed to showcase the excellence of British
consumer brands in China and to bridge the gap
between Chinese consumer brands and the UK market:
The summit will serve as a vital platform for dialogue
and collaboration: allowing brands from both nations to
share insights, strategies, and best practices tailored to
the unique demands of each market.

Make sure you also join us at our CBBC Launch Event -
British Pavilion at Boundless Matro, Suzhou taking place
on 23rd May. A unique opportunity to visit Boundless
Matro Boutique Village; attend the opening ceremony of
the British Pavilion; discover curated showcases from
British lifestyle brands; and network with industry
partners, media, and local retail leaders. We are
delighted to offer a special consumer package for both
events.

Learn more and register now: https://Inkd.in/e5uAbdh3

#China #Shanghai #Suzhou #Event #BritishBrands
#UKExports #Consumer

Jingzhi Chronicle + Follow

329 followers

6mo « ®

“Think Local, Act Global”: Highlights from the 2025 UK-China Brand Excellence
Summit

As China's consumer economy moves into a steadier, more selective growth
phase, the question is no longer whether to localize - but how deeply.

At the inaugural UK-China Brand Excellence Summit hosted by the China-Britain
Business Council, Jingzhi Chronicle’s Editorial Director Wenzhuo (Agnes) Wu
joined Jessica Lau (General Manager, Charlotte Tilbury Beauty China Mainland),
Duan Xu (General Manager, Brompton China), and Ran Guo (Director, Consumer
Economy China, CBBC) to explore what cultural fluency and emotional resonance
look like in today’s China.

Key Highlights:

@ It's no longer about just selling more - it's about selling differently.

@ Brands must embed local insight, not just adapt global strategies.

@ Storytelling, values, and community now drive long-term brand connection.

For international players, this isn't just a shift in tactics - it's a new blueprint for
staying meaningful.

Full recap via Jingzhi Chronicle.
#JingzhiChronicle #ChinaConsumerTrends #BrandLocalization

#UKChinaSummit #CBBC #CulturalRelevance #BrandStrategy
#ChinaMarketing #ThinkLocalActGlobal #Brompton

#JingzhiSuccessFramework #JingzhiEconomy #NeoLuxury #Jingzhi

%
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MORE MEDIA EXPOSURE OEHINA BRAND EXCELLENCE SUMMIT 2025

Jingzhi Article on their own site

‘Think Local, Act Global’: Insights from
the 2025 UK-China Brand Excellence

Summit

By Huiyan Chen a

Brompton

CBBC

Charlotte Tilbury

Published on

May 27,2025
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As China reaches the midpoint of 2025, the country’s consumer market has settled into a “new
normal” of single-digit growth. Yet, on the global stage, China’s potential remains firmly in sight. For

international brands, the race for relevance in this complex market is far from over.

On May 21, the China-Britain Business Council brought its flagship consumer summit to Shanghai
with the debut of the UK-China Brand Excellence Summit at Hengfu Art Center. As a sister event to
the Council’s signature China Consumer forum in London, the gathering attracted around 140
distinguished attendees, including senior leaders from Chinese and British consumer brands,

prominent trade associations, and government representatives.

Peter Burnett, Chief Executive of the China-Britain Business Council, emphasized at the start of the
event that the Chinese market is a crucial part of global expansion for British businesses. “For any
strong and mature brand aiming to truly go global, building brand awareness and recognition in
China is essential. This requires intelligence, endurance, creativity, and a spirit of collaboration—but

there’s no doubt that the Chinese market cannot be overlooked.”
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From “In China” to “For China”

As domestic aesthetics grow more confident and local players continue to rise, Chinese consumers
now demand not just tailored offerings—but brand philosophies that originate from within their

lived experience.
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Learn more and

register for the
Summit here!
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