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.ǳƛƭŘƛƴƎ ƻƴ ǘƘŜ ǎǳŎŎŜǎǎ ƻŦ ǘƘŜ нлнр ŜǾŜƴǘΣ ǘƘŜ ά¦Y-China Brand
Excellence {ǳƳƳƛǘέ Ƙŀǎ ōŜŎƻƳŜ ŀ ŦƭŀƎǎƘƛǇ ǇƭŀǘŦƻǊƳ ƻŦ ǘƘŜ /Ƙƛƴŀ-
Britain Business Council (CBBC), bringing together leading voices 
from the UK and China to explore the future of global branding, 
consumer engagement, and market innovation. 

[ŀǎǘ ȅŜŀǊΩǎ ǎǳƳƳƛǘ ŦŜŀǘǳǊŜŘ ǎǇŜŀƪŜǊǎ ŦǊƻƳ ŎƻƳǇŀƴƛŜǎ ƛƴŎƭǳŘƛƴƎ 
KPMG, Haleon, Premier League, Brompton Bicycle, HSBC, Alibaba 
Group, and Honor, alongside other industry leaders. Speakers 
ǎƘŀǊŜŘ ǾŀƭǳŀōƭŜ ƛƴǎƛƎƘǘǎ ƻƴ ǘƻǇƛŎǎ ǎǳŎƘ ŀǎ ά¢Ƙƛƴƪ [ƻŎŀƭΣ !Ŏǘ 
DƭƻōŀƭΥ ¢ŀǇǇƛƴƎ ƛƴǘƻ /ƘƛƴŀΩǎ ¦ƴƛǉǳŜ /ǳƭǘǳǊŀƭ 5b!έΣά!L-Powered 
wŜǘŀƛƭ ƛƴ /ƘƛƴŀΥ [ŜǾŜǊŀƎƛƴƎ ¢ŜŎƘƴƻƭƻƎȅ ŦƻǊ Dƭƻōŀƭ LƳǇŀŎǘέ ŀƴŘ 
άCǊƻƳ /Ƙƛƴŀ ǘƻ ǘƘŜ ²ƻǊƭŘΥ [ŜǾŜǊŀƎƛƴƎ ǘƘŜ ¦Y aŀǊƪŜǘ ǘƻ 5ǊƛǾŜ 
Dƭƻōŀƭ DǊƻǿǘƘέamong others. 

[ƻƻƪƛƴƎ ŀƘŜŀŘ ǘƻ нлнс ŀƴŘ ōŜȅƻƴŘΣ /ƘƛƴŀΩǎ ŎƻƴǎǳƳŜǊ ƳŀǊƪŜǘ 
continues to represent a strategic priority for UK businesses, 
driven by its scale, rapidly evolving consumer landscape, and 
strong demand for innovation and product development. 

The 2026 CBBC UK-China Brand Excellence Summit will continue 
to serve as a vital bridge between the two markets τenabling 
UK consumer brands to showcase their heritage, creativity, and 
innovation, while fostering deeper dialogue and collaboration 
with Chinese counterparts. At the same time, the summit will 
provide a platform for ambitious and innovative Chinese brands 
to expand their international presence and accelerate their 
journey towards broader global markets.

UK-CHINA BRAND EXCELLENCE SUMMIT 2026
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Audience: 150pax

Location:HengfuArt Center ( Ҭ ), 178UrumqiSouthRoad

ABOUT THE SUMMIT

The summit serves as a platform for sponsors to showcase their commitment 
to excellence and innovation, aligning their brand with the positive attributes 
associated with high-calibreevents. 

From a PR perspective, the 2025 Summit featured opening remarks from 
senior representatives, including Huang Yuefeng, Matt Burney, and Wei Lan, 
underscoring the strong institutional support behind the event.

TheSummitalsobenefitedfrom extensive media engagementthrough its 
partnership with Jingzhi Chronicle, and CBBC will continue working closely 
with key media partners in 2026 to maximisevisibility and market impact.

Froma businessperspective, the Summit bringstogether leading British and 
Chinese consumer brands to foster dialogue, unlock partnership 
opportunities, and strengthen cross-border collaboration. It also serves as a 
high-level platform for industry leaders, global consultancies, and major 
financial institutions to exchange insights, discuss emerging trends, and 
address shared opportunitiesandchallengesshaping the consumer sector.

SUMMIT IMPACT
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UK-CHINA BRAND EXCELLENCE SUMMIT 2025 AGENDA



SOME HIGHLIGHTS FROM 2025

Peter Burnett, Chief Executive of CBBC, emphasisedat the 
start of the event that the Chinese market is a crucial part 
ƻŦ Ǝƭƻōŀƭ ŜȄǇŀƴǎƛƻƴ ŦƻǊ .ǊƛǘƛǎƘ ōǳǎƛƴŜǎǎŜǎΦ άFor any strong 
and mature brand aiming to truly go global, building 
brand awareness and recognition in China is essential. 
This requires intelligence, endurance, creativity, and a 
spirit of collaborationτōǳǘ ǘƘŜǊŜΩǎ ƴƻ Řƻǳōǘ ǘƘŀǘ ǘƘŜ 
Chinese market cannot be overlooked.έ

ά¢ƻŘŀȅΩǎ /ƘƛƴŜǎŜ ŎƻƴǎǳƳŜǊǎ ŀǊŜ ƴƻ ƭƻƴƎŜǊ Ƨǳǎǘ ǎŜŜƪƛƴƎ 
material status symbolsτǘƘŜȅΩǊŜ prioritising emotional, 
cultural, and value-based connections,έ ǎŀƛŘ !ƎƴŜǎ ²ǳ ƻŦ 
Jing Daily. She noted that this deeper shift in mindset is a 
key reason why niche and culturally anchored brands have 
gained remarkable traction in recent years.

Fu Yue, Vice President of HaleonChina, Head of Corporate 
Affairs, shared that China is one of IŀƭŜƻƴΩǎtwo global 
"must-win markets." Driven by the Healthy China strategy, 
an ageing population, a growing middle class, and rising 
health awareness, Haleonsees strong long-term growth 
ǇƻǘŜƴǘƛŀƭ ƛƴ /ƘƛƴŀΩǎ ŎƻƴǎǳƳŜǊ ƘŜŀƭǘƘ ƳŀǊƪŜǘΦ

άOur real challengeΣέ ǎŀƛŘ ǘƘŜ aŀƴŀƎƛƴƎ 5ƛǊŜŎǘƻǊ ƻŦ 
.ǊƻƳǇǘƻƴ /ƘƛƴŀΣ !ƴŘȅ 5ǳŀƴΣ άis not to sell more bicycles, 
but to sell a different kind of value.έ



UK-CHINA BRAND 
EXCELLENCE AWARDS
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2026 UK-CHINA BRAND EXCELLENCE AWARDS

At the 2026UK-ChinaBrandExcellenceSummit, CBBC will 
ƭŀǳƴŎƘ ǘƘŜ ƛƴŀǳƎǳǊŀƭ ά¦Y-/Ƙƛƴŀ .ǊŀƴŘ 9ȄŎŜƭƭŜƴŎŜ !ǿŀǊŘǎέ 
(Ҭ ⱬ ), celebrating outstanding 
achievement, innovation, and collaboration across the UK-
China consumer landscape.

In partnershipwith our sponsorsandindustrypartners,
four awardswill be presented:

Å UK-China Brand Excellence Award (2 recipients) 
Å Chinese Brand Global Partner Award 
Å E-commerce Agency of the Year 
Å Consumer ESG Appreciation Award



AGENDA AND THEMES
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2026 SUMMIT AGENDA- TENTATIVE

Speakers will be announced in due course. Those wishing to express their interest in sponsoring and speaking should contact ran.guo@cbbc.org.

Timing Content Topics

10:00 AM - 10:20 AM Opening Welcome Speeches

10:20 AM - 10:40 AM Keynote Speech Strategic Partner

10:40 AM - 11:25 PM Panel Discussion

11:25 PM - 11:45 PM Brand Interview Fireside Chat with CBBC MD

11:45 PM - 1:15 PM LUNCH BREAK LUNCH BREAK

1:15 PM - 1:35 PM Brand Interview Fireside Chat with CBBC MD

1:35 PM - 2:20 PM Panel Discussion

2:20 PM - 2:35 PM TEA BREAK TEA BREAK

2:35 PM - 3:20 PM Panel Discussion

3:20 PM - 4:05 PM Panel Discussion

4:05 PM - 4:30PM
UK-China Brand 

Excellence Award Award Presentation

4:30 PM - 4:40 PM Closing Remarks

4:40 PM - 5:30PM Networking Drinks Networking Drinks

mailto:ran.guo@cbbc.org
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UK-CHINA BRAND EXCELLENCE SUMMIT 2026

Panel Discussion Themes

Cornerstones of Chinese Brands Winning Consumers on the Other Side- A Global Narration
In 2025, /ƘƛƴŀΩǎ ƻǾŜǊŀƭƭ ƻǳǘǿŀǊŘ ƛƴǾŜǎǘƳŜƴǘ ǊŜŀŎƘŜŘ ϻ174.3 billion, marking a 7.1% YOY growth. We are witnessing a historical wave 
of Chinese companies and consumer brands launching their global ambitions. From luxury perfumes to fast fashion, from 
electronics to restaurants, winning globally is as much about building innovative product offers as telling your stories in aglobal 
narration. Join this session to hear from leading Chinese consumer brands and experts on how they have done it.

The Next China Is China
UK goods exports to China reached £18.7billion in 2025.With Hong Kong included, China remainsthe ¦YΩǎ third-largest trading 
partner. It ƛǎ ŀ ƳŀǊƪŜǘ ǘƘŀǘ Ŏŀƴƴƻǘ ōŜ ƛƎƴƻǊŜŘ ƻǊ ǊŜǇƭŀŎŜŘΦ /ƘƛƴŀΩǎ ŜŎƻƴƻƳƛŎ ŎƘŀƭƭŜƴƎŜǎ- from low consumer confidence to an 
ongoing housing crisis, and now a major trade war-ŀǊŜ ŎƻƴǎƛŘŜǊŀōƭŜΦ ¸Ŝǘ ǘƘŜ ǿƻǊƭŘΩǎ ǎŜŎƻƴŘ-largest economy is showing resilience: 
retail sales of goods rose by 3.7% in 2025, and the IMF still forecasts GDP growth of 4.5% in 2026. Where is the next China? Join us 
and hear thoughts from the brands.

This Photoby Unknown 
Author is licensed under 
CC BY

Essentials of the British Lifestyle- Practical Guide
From ŀŦǘŜǊƴƻƻƴ ǘŜŀ ŀƴŘ ǎŎƻƴŜǎ ǘƻ !ǎǘƻƴ aŀǊǘƛƴ ŀƴŘ .ǊƻƳǇǘƻƴ .ƛŎȅŎƭŜΣ ŦǊƻƳ WŀƳŜǎ .ƻƴŘ ǘƻ IŀǊǊȅ tƻǘǘŜǊΣ .ǊƛǘŀƛƴΩǎ ŎǳƭǘǳǊŀƭ ƛŘŜƴǘƛǘȅ 
ōƭŜƴŘǎ ƘŜǊƛǘŀƎŜΣ ŎǊŀŦǘǎƳŀƴǎƘƛǇΣ ŎǊŜŀǘƛǾƛǘȅΣ ŀƴŘ ǳƴŘŜǊǎǘŀǘŜŘ ǎƻǇƘƛǎǘƛŎŀǘƛƻƴΦ CǊƻƳ ǘƘŜ ŜƴŜǊƎȅ ƻŦ [ƻƴŘƻƴΩǎ ²Ŝǎǘ 9ƴŘ ǘƻ ǘƘŜ ŎƘŀǊƳof the 
English countryside, the British lifestyle continues to hold strong global appeal.
In this session, leading British lifestyle brands will explore what defines a truly British way of life, how heritage and storytelling shape 
ōǊŀƴŘ ƛŘŜƴǘƛǘȅΣ ŀƴŘ Ƙƻǿ ǘƘŜǎŜ ǉǳŀƭƛǘƛŜǎ Ŏŀƴ ǊŜǎƻƴŀǘŜ ǿƛǘƘ ǘƻŘŀȅΩǎ /ƘƛƴŜǎŜ ŎƻƴǎǳƳŜǊǎ ǎŜŜƪƛƴƎ ŀǳǘƘŜƴǘƛŎƛǘȅΣ ŎǳƭǘǳǊŜΣ ŀƴŘ ǇǊŜƳƛǳm 
experiences.

The Rise of E-commerce vs. the Power of Offline Presence: Building a Winning Omni-Channel Strategy
With e-commerce accounting for 26.1% of /ƘƛƴŀΩǎ ǘƻǘŀƭ ǊŜǘŀƛƭ ǎŀƭŜǎ ƛƴ 2025, success in digital commerce and social media has 
ōŜŎƻƳŜ ŜǎǎŜƴǘƛŀƭ ŦƻǊ ōǊŀƴŘǎ ƻǇŜǊŀǘƛƴƎ ƛƴ ǘƘŜ ƳŀǊƪŜǘΦ !ǘ ǘƘŜ ǎŀƳŜ ǘƛƳŜΣ ŀ ƎǊƻǿƛƴƎ άǊŜǘǳǊƴ ǘƻ ƻŦŦƭƛƴŜέ ǘǊŜƴŘ τparticularly among 
luxury and premium brands τhighlights the importance of physical retail and immersive brand experiences in building deeper 
consumer loyalty. This session will explore how leading brands balance online scale with offline engagement to create impactful 
omni-channelǎǘǊŀǘŜƎƛŜǎ ƛƴ /ƘƛƴŀΩǎ Ŧŀǎǘ-evolving consumer landscape.

https://researchleap.com/co-creation-tourist-experience-via-internet-towards-exploring-new-practice/
https://creativecommons.org/licenses/by/3.0/
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WHY SPONSOR?

Enhanced Brand Visibility: By sponsoring the summit, companies can 
significantly increase their brand exposure to key stakeholders from both the 
UK and China. This event attracts a diverse audience, including entrepreneurs, 
policymakers, and industry leaders, providing sponsors with the opportunity 
to showcase their commitment to fostering UK-China relations and their 
relevance in the consumer market.

Networking Opportunities: The summit serves as a vital platform for dialogue 
and collaboration, allowing sponsors to connect directly with influential 
figures from both nations.  tǊƻƳƻǘŜ ȅƻǳǊ ŎƻƳǇŀƴȅ ǘƻ /../Ωǎ ŜȄǘŜƴǎƛǾŜ 
network of over 15,000 contacts with UK-China business needs via pre- and 
post-event marketing.

Access to Market Insights: Sponsorship provides access to discussions and 
presentations focused on current consumer trends, challenges, and 
opportunities in both markets. By engaging with experts and thought leaders 
during the summit, sponsors can gain critical insights that can inform their 
strategies for entering or expanding within the Chinese market.

Positioning as Thought Leaders: Sponsoring such an event allows 
organizations to position themselves as leaders in their respective fields. By 
aligning with a prestigious summit that emphasizes cooperation and 
innovation, sponsors can enhance their credibility and reputation among 
peers and potential clients.
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SPONSORSHIP CATEGORIES

Four sponsorship categories are available:

Å Strategic Parner  RMB 150,000 + VAT

Å Gold Sponsor   RMB 50,000 + VAT

Å Silver Sponsor   RMB 30,000 + VAT

BespokeSponsorship Opportunities for CBBC Premium 
Members will be considered on demand.
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STRATEGIC PARTNER (one slot available)

Benefits Details

Speaking Opportunities, 
Influence & Positioning

Å Naming right of the UK-China Brand Excellence Award
Å Keynote presenter at one of the keynote sessions in the morning
Å Acknowledgement as a Strategic Sponsor during the welcome remarks and the networking 

drinks
Å Front seating and best visibility during the event

Marketing and Branding Å Product showcasing at the venue throughout the day and opportunities for on-site 
tasting/sampling

Å Branded as a Strategic Partner on all marketing opportunities, including event invitations, 
agenda, programme, holding slides, and website

Traditional & Social 
Media

ÅhƴƭƛƴŜ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ŎƘŀƴƴŜƭǎ ŀƴŘ ǎƻŎƛŀƭΥ ŦŜŀǘǳǊŜŘ ŀǎ ǇŀǊǘ ƻŦ /../Ωǎ ǎƻŎƛŀƭ ƳŜŘƛŀ 
campaign in the build-up to the event as well as added exposure through Media Partner

Access Å Ten tickets for team members/corporate guests of choice to the Summit

Investment RMB 150,000 plus VAT

Suitable Sponsors: open to all brands, service providers, organisationsand government stakeholders
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GOLD SPONSOR (three slots available)

Benefits Details

Speaking Opportunities, 
Influence & Positioning

Å An opportunity to participate in the one-on-one brand interview with CBBC MD, content 
can be discussed and agreed with CBBC

Marketing and Branding Å Branded as a Gold Sponsor on all marketing opportunities, including event invitations, 
agenda, programme, holding slides, and website

Traditional & Social 
Media

Å Online communications channels and social: featured as part of our social media campaign 
in the build-up to the event and added exposure through Media Partner

Access Å Six tickets for team members or corporate guests for the Summit

Investment RMB 50,000 plus VAT

Suitable Sponsors: UK consumer brands operating in the Chinese market & China consumer brands looking to go 
overseas
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SILVER SPONSOR (four slots available)

Benefits Details

Speaking Opportunities, 
Influence & Positioning

Å An opportunity to organise and host a panel discussion, content can be discussed and 
agreed with CBBC

Marketing and Branding Å Branded as a Silver Sponsor on all marketing opportunities, including event invitations, 
agenda, programme, holding slides, and website

Traditional & Social 
Media

ÅhƴƭƛƴŜ ŎƻƳƳǳƴƛŎŀǘƛƻƴǎ ŎƘŀƴƴŜƭǎ ŀƴŘ ǎƻŎƛŀƭΥ ŦŜŀǘǳǊŜŘ ŀǎ ǇŀǊǘ ƻŦ /../Ωǎ ǎƻŎƛŀƭ ƳŜŘƛŀ 
campaign in the build-up to the event and added exposure through our Media Partner

Access Å Three tickets for team members or corporate guests for the Summit

Investment RMB 30,000plusVAT

Suitable Sponsors: marketing/digital agencies, business consultancies, e-commerce platforms or Trade Partners (TP) 
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SPONSORS AND PARTNERS OF UK-CHINA BRAND EXCELLENCE SUMMIT 2025



MEDIA EXPOSURE
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CBBC Microsite

CBBC MEDIA EXPOSURE OF UK-CHINA BRAND EXCELLENCE SUMMIT 2025
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CBBC Microsite

CBBC MEDIA EXPOSURE OF UK-CHINA BRAND EXCELLENCE SUMMIT 2025
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CBBC Website

CBBC MEDIA EXPOSURE OF UK-CHINA BRAND EXCELLENCE SUMMIT 2025
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MORE MEDIA EXPOSURE OF UK-CHINA BRAND EXCELLENCE SUMMIT 2025

CBBC LinkedIn aŜŘƛŀ ǇŀǊǘƴŜǊΩǎ [ƛƴƪŜŘLƴ
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MORE MEDIA EXPOSURE OF UK-CHINA BRAND EXCELLENCE SUMMIT 2025

Jingzhi Article on their own site
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MORE MEDIA EXPOSURE OF UK-CHINA BRAND EXCELLENCE SUMMIT 2025

Jingzhi Article on their own site
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Sponsors featured in Email Campaigns

SPONSORS AND PARTNERS OF UK-CHINA BRAND EXCELLENCE SUMMIT 2025


