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14:30-15:15

15:15-15:30

15:30-16:15

16:15-17:00

17:00-17:05

17:05-18:00

Panel: Al Power Retail in China: Leveraging Al for Global Impact
Moderator:

+ Ran Guo, Director, Consumer Economy, China-Britain Business Councll
Panelists:

+ Tony Chen Director of Public Affairs, TAOBAO & TMALL GROUP
+ Alex Zhao, Head of In-house msear(n arm of 36Kr Global
+ Jack Yin, President, Ogilvy One, China

Tea Break

Panel: From China to the World-
Selling into and Leveraging the UK Market to Drive Global Growth
Moderator:

+ Cellne Tang, Retall and E-commerce Sector Lead, China-Britain Business Councll
Panellsts:

+ sohall shalkh, Deputy HM Trade Commissloner for China

+ Ben Rotheram, Director, Service Dellvery, China-Britain Business Council

+ Irene Zhang, Director of Public Affairs, HONOR

Panel: The Opportunities and Challenges in the Rise of Chinese Brands
Moderator:

+ Mel Bo, Principal, CGMO Club

Panellsts:

+ Lv Bal, VP&COO, Zhongshun Jierou Group

+ Zhang Gong, Chalrman, Yangren Hall

Closing Remarks
+ Kiran Patel, Senlor Director, China-Britain Business Councll
Networking Drinks

+ Yan Junfel, General Manager, Zhangzhou Plen Tze Huang Shanghal Jahwa Oral Care Co., Ltd.

RS EmhE 1ieIR

2025 UK-China Brand Excellence Summit
i

9:30-10:00 © EFRRR

10:00-10:20 @ FFRKIE

« Peter Burnett OBE BBS (A®M), RTFHEHE LR
¢ NER,BEBEMENE

+ Matthew Burney CMG (R5#), RRHE LHLNE
© BE, ERTHIEARRFREL

10:20-10:40 EERH#

¢ e BHERREN ST

10:40-11:00 ® EFHH#

+ Mark Harrlson, 2BEE B E GRS SHUA
11:00-11:45 ® ESGHEUWRE L, BIRSK: SRPEBS NI HLEER"
82, i@ﬂﬂm‘llgmﬂksﬂ (EREH)
18, Brompton P AEHE L

xS, WEENTE

Jesslca Lau, Charlotte TllburyBE £ 28
11:45-12:00 ® SRFE

« Peter Burnett OBE 885 (H#i§), RPHBHRLH
B DR SELEVEER TS 1IN
12:00-13:30 ® WE

13:20-13:45 @ SRMRFE

+ Peter Burnett OBE BBS (A##), RPHEHELER
- FREAERE (FED 8%

13:45-14:30 @ EASHETREM HARNKBRE"

© BER, XTASHRTESBBARA (BAEH)

* Raluca Popa, TEHRITREE!

© Mg, RHEPERESSE

+ Shane Carnell-Xu, Shakeup CosmeticsB &3 A

14:30-15:15

15:15-15:30
15:30-16:15

16:15-17:00

17:00-17:05

17:05-18:00
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+ BARPEBHIARSHATLLE (ERTH)

« EGE, AXRRALRES 2R

* B, 36Kr GlobalBt BB
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B AR RERAYER- R RE®S, SRR K”

c BEE RTHEEHRPESBAARA (HREH)

+ Sohall shalkh (FE% %) , iﬂﬁtﬁﬂgl!ﬁ

* Ben (IiEF) , R+ fiex
c EEN. FELEMFTRAIL &*ISE

B0 P E KR EE @IS 2 TS
3 WI'CGMDWT-UE!A (EREH)
+ BB, PEERRLH
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+ Kiran Patel (R18) RERBHEMRSL
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2025 UK-China Brand Excellence Summit
Agenda

9:30-10:00 Registration and Tea Break

10:00-10:20 Welcome Speeches

+ Peter Burnett OBE B8S, Chief Executive, China-Britaln Business Council

+ Huang Yuefeng, Deputy Director-General, European Department, Ministry of
‘Ccommerce of the People's Republic of China (MofCom)

+ Matt Burney, Consul General, British Consulate Shanghal

+ Wel Lan, Vice Mayor of Xuhul District, Shanghal

10:20-10:40 Keynote Speech |

+ Xu Jun, Vice General Manager of Suzhou Hanshu Group

10:40-11:00 & Speech II: Insi on China C Market Trend -

Opponumtles and Challenges
+ Mark Harrison, Deal Advisory Partner, KPMG

Panel: Think Local, Act Global:

R0 Tapping into China's Unique Cultural DNA

Moderator:

+ Ran Guo, Director, Consumer Economy, China-Britaln Business Councll
Panellsts:

+ Andy Duan, Managing Director, BROMPTON China

+ Agnes Wu, Editorial Director, Jingzhl Media Group

+ Jessica Lau, General Manager of Charlotte Tllbury china

11:45-12:00 Brand Fireside Chat

+ Peter Burnett OBE BBS, Chlef Executive, China-Britaln Business Council
+ Fu Yue, VP of Haleon China, Head of Corporate Affairs

12:00-13:30 Lunch Break
13:30-13:45 Brand Fireside Chat

+ Peter Burnett OBE BBS, Chief Executive, China-Britain Business Council
+ Jay LI, Managing Director, China, Premier League

13:45-14:30 Panel: Sustainability, the Long-Term Investment into the Brand

Moderator:

+ Celine Tang, Retall and E-commerce Sector Lead, China-8ritaln Business Councll
Panelists:

+ Raluca Popa, Country Head of Corporate, Structured and Sustalnable Finance, HSBC
+ HuYan, General Manager, Clipper China

+ Shane Carnell-Xu, Co-founder, Shakeup Cosmetics
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Timing Content Topics
10:00 AM - 10:20 AM T Ry UIEY g
10:20 AM - 10:40 AM FEE i g SR LK
10:40 AM - 11:25PM 5 518
11:25PM - 11:45PM AT TR S5y e X —
11:45PM - 1:15PM ZasE = G
1:15PM - 1:35PM LT TR 53R e X —
1:35PM - 2:20PM 5] 5 e
2:20PM - 2:35PM TR TR
2:35PM - 3:20PM 7] 1518
3:20PM - 4:05PM 5 5 e
4:05PM - 4:30PM Hhg LR R R A
4:30PM - 4:40 PM T 2 P
4:40PM - 5:30PM FEAZ 2> AT 2

RENFGLAEETEHIN I E . WERBR EHHGHI R RN, WIFHR ran.qguo@cbbe.org.
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https://researchleap.com/co-creation-tourist-experience-via-internet-towards-exploring-new-practice/
https://creativecommons.org/licenses/by/3.0/
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- SIEBRBIR RMB 50,000 + VAT
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Home » News » CBBC Hosts Inaugural UK-China Brand Excellence Summit

NEWS
CBBC HOSTS INAUGURAL UK-CHINA BRAND EXCELLENCE SUMMIT

27/05/2025

On Wednesday, 21st May, the China-Britain Business Council (CBBC) hosted UK-China Brand Excellence
Summit at the Hengfu Art Center in Shanghai. As a sister event to CBBC's flagship “China Consumer” forum in
London, the summit brought together approximately 140 industry professionals from leading Chinese and
British consumer brands, along with representatives from key industry associations and government.

NEWS

EVENTS

China-Britain SUBSCRIBE TO OUR NEWSLETTER > LOGIN CONTACT  MEET OUR TEAM

Q

%

China-Britain
Business Council
b HHEHS



CBBC& g

A (2025) PREBRETRIE - ESHEEERL

China-Britain Business Council
25,646 followers
7mo - ®

The China-Britain Business Council is delighted to
announce our upcoming UK-China Brand Excellence
Summit 2025 which will take place on 21st May in
Shanghai.

Designed to showcase the excellence of British
consumer brands in China and to bridge the gap
between Chinese consumer brands and the UK market:
The summit will serve as a vital platform for dialogue
and collaboration: allowing brands from both nations to
share insights, strategies, and best practices tailored to
the unique demands of each market.

Make sure you also join us at our CBBC Launch Event -
British Pavilion at Boundless Matro, Suzhou taking place
on 23rd May. A unique opportunity to visit Boundless
Matro Boutique Village; attend the opening ceremony of
the British Pavilion; discover curated showcases from
British lifestyle brands; and network with industry
partners, media, and local retail leaders. We are
delighted to offer a special consumer package for both
events.

Learn more and register now: https://Inkd.in/e5uAbdh3

#China #Shanghai #Suzhou #Event #BritishBrands
#UKExports #Consumer

P W £
Jingzhi Chronicle + Follow
329 followers
6mo « ®

“Think Local, Act Global”: Highlights from the 2025 UK-China Brand Excellence
Summit

As China'’s consumer economy moves into a steadier, more selective growth
phase, the question is no longer whether to localize - but how deeply.

At the inaugural UK-China Brand Excellence Summit hosted by the China-Britain
Business Council, Jingzhi Chronicle’s Editorial Director Wenzhuo (Agnes) Wu
joined Jessica Lau (General Manager, Charlotte Tilbury Beauty China Mainland),
Duan Xu (General Manager, Brompton China), and Ran Guo (Director, Consumer
Economy China, CBBC) to explore what cultural fluency and emotional resonance
look like in today’s China.

Key Highlights:

@ It's no longer about just selling more - it's about selling differently.

@ Brands must embed local insight, not just adapt global strategies.

@ Storytelling, values, and community now drive long-term brand connection.

For international players, this isn't just a shift in tactics - it's a new blueprint for
staying meaningful.

Full recap via Jingzhi Chronicle.

#JingzhiChronicle #ChinaConsumerTrends #BrandLocalization
#UKChinaSummit #CBBC #CulturalRelevance #BrandStrategy
#ChinaMarketing #ThinkLocalActGlobal #Brompton
#JingzhiSuccessFramework #JingzhiEconomy #NeoLuxury #Jingzhi

%

China-Britain
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‘Think Local, Act Global’: Insights from
the 2025 UK-China Brand Excellence

Summit

By Huiyan Chen a

Brompton

CBBC

Charlotte Tilbury

Published on

May 27,2025

China-Britain
ﬁ. Business Council
) ZPHEHS

As China reaches the midpoint of 2025, the country’s consumer market has settled into a “new
normal” of single-digit growth. Yet, on the global stage, China’s potential remains firmly in sight. For

international brands, the race for relevance in this complex market is far from over.

On May 21, the China-Britain Business Council brought its flagship consumer summit to Shanghai
with the debut of the UK-China Brand Excellence Summit at Hengfu Art Center. As a sister event to
the Council’s signature China Consumer forum in London, the gathering attracted around 140
distinguished attendees, including senior leaders from Chinese and British consumer brands,

prominent trade associations, and government representatives.

Peter Burnett, Chief Executive of the China-Britain Business Council, emphasized at the start of the
event that the Chinese market is a crucial part of global expansion for British businesses. “For any
strong and mature brand aiming to truly go global, building brand awareness and recognition in
China is essential. This requires intelligence, endurance, creativity, and a spirit of collaboration—but

there’s no doubt that the Chinese market cannot be overlooked.”
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PANEL DISCUSSION: 8] 5Li} it
THINK LOCAL, ACT GLOBAL: TAPPING INTO CHINA’S UNIQUE CULTURAL DNA
VLA, GROIRASER:  $5 o IR S 0 S A e

oL INTAN, o

5:"4;

-

RAN GUO ANDY DUAN
e on

DIRECTOR. CONSUMER ECONONTY

AGNES WU JESSICA LAU

GEMERAL MANAGER OF
CHINA-BRITAIN BUSINESS COUNCL MARLOTTE THBURY CHINA

nk 1

From “In China” to “For China”

As domestic aesthetics grow more confident and local players continue to rise, Chinese consumers
now demand not just tailored offerings—but brand philosophies that originate from within their
lived experience.
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Ik, 5AL#®8M! UK-China Brand
Excellence Summit: Last Call for Early
Bird Offer!
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Learn more and
register for the
Summit here!
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HEIEFEN
CBBC Launch

Event - British
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And why not also join us for
our launch event at the
British Pavilion at Boundless
Matro, Suzhou on 23rd May?
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Next Few Months?
See What's Coming
Up Below!

UK-China Brand
Excellence Summlt

23rd May, Suzhou

We are delighted to invite you to
the official launch of the British
Pavilion at Boundless Matro
Boutique Village in Suzhou,
developed by Matro Group - a
new retail and lifestyle destination
celebrating creativity, culture, and
British lifestyle brands.
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UK-China Brand Excellence Summit 2025
Nednesday, 21 May | Shanghai
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