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CHINA CONSUMER MARKET VISIT PROGRAMME

China remains one of the most important and most challenging consumer 
markets in the world. The days of one-size-fits-all strategies are long gone. 
Here are the reasons:

» China’s retail growth is no longer just about scale — it’s about precision, 
localisation, and presence.

» Regional cities like Nanjing, Suzhou, and Chengdu are driving new growth 
beyond Tier 1 cities like Beijing and Shanghai.

» Luxury and lifestyle consumption is shifting — consumers expect brands 
to show up and connect authentically.

» Digital platforms shape purchase decisions — but offline experience 
builds trust.

For UK brands, succeeding in China means going beyond digital presence. It 
requires being on the ground, understanding the market’s unique pace and 
complexity, and building trusted local relationships. 

China Market is Evolving – Be Present, Be Ready
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CHINA CONSUMER MARKET VISIT PROGRAMME

This programme gives you that access, to see the real market, meet partners 
face-to-face, and test your brand in an environment unlike anywhere else in 
the world, with:

» 1 complimentary ticket to CBBC’s UK-China Brand Excellence Summit in 
Shanghai, on 21st May.

» Exclusive invitation to join the launch event of the British Pavilion at 
Boundless Matro Boutique Village in Suzhou, on 23rd May, with arranged 
transport.

» For UK brands onboarded in Matro’s British Pavilion: A mini brand digital 
audit across China’s main social media reviewing your brand and product 
perception from Chinese consumers, 2 or 3 months after your brand is 
launched.

» For other UK brands who are keen to understand their brand footprint 
and consumer perception in China, the brand digital audit will review 
consumer comments and identify your potential competitors in the 
market.

Experience the Market. Engage the Audience, Evaluate the 
Impact.
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WHY INVEST IN A MARKET VISIT

China rewards commitment. Growth comes to those who invest the time to listen, observe, and learn.

No amount of desktop research or online meetings can replace the experience of walking the streets, 
visiting the stores, and observing how consumers behave in real life. 

We encourage participating brands to take this valuable opportunity to plan their own retail exploration. 
From visiting local malls and flagship stores to meeting distributors, agents, and partners, investing time 
and budget to see the market first-hand is a critical step in shaping a strategy that is rooted in reality 
rather than assumptions.

Suggested Focus Areas for Your Visit:

» Explore retail formats, merchandising, and pricing strategies in your category;
» Observe local consumer behaviours and in-store experiences;
» Meet potential partners —  distributors, agents, local service providers and so much more;
» Understand the differences between regional city markets and consumer expectations.

Being on the Ground Matters More Than Ever
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UK-CHINA BRAND EXCELLENCE SUMMIT

China time: 10:00am – 6:00pm, 21st May 2025
Venue: Hengfu Art Center (衡复艺术中心), 178 Urumqi South Road, Shanghai

To showcase the excellence of British consumer brands in China and to bridge the gap between Chinese 
consumer brands and the UK market, CBBC will host a UK-China Brand Excellence Summit in May 2025. 
This summit will serve as a vital platform for dialogue and collaboration: allowing brands from both 
nations to share insights, strategies, and best practices tailored to the unique demands of each market.

For British brands, the summit acts as a strategic platform to showcase your soft brand power in China. 
British companies can increase brand visibility to key stakeholders including government officials, media, 
and other businesses, attract potential partnerships, and explore new business opportunities.

Roundtable Themes:
» Think Local, Act Global: Tapping into China's Unique Cultural DNA
» Sustainability: A Long-Term Brand Investment
» AI Powered Retail in China: Leveraging AI for Global Impact
» From China to the World: Opportunities in the UK Consumer Market for Chinese Brands

Access China’s Leading Retail & Consumer Conference
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UK-CHINA BRAND EXCELLENCE SUMMIT

About CBBC’s Flagship Events

The UK-China Brand Excellence Summit in Shanghai and China Consumer in London are strategically 
linked initiatives aimed at fostering a deeper understanding of the evolving Chinese consumer landscape, 
promoting British brands in China as well as engaging Chinese brands in a global marketplace. 

On the UK side, China Consumer is CBBC’s flagship consumer event. At China Consumer 2024, which took 
place on 14th October 2024 at London’s No.4 Hamilton Place, over 200 delegates in attendance as brands 
and entrepreneurs joined expert speakers to understand the latest news, trends and opportunities in 
China’s growing consumer market.

Read more about the event here. 

From panel discussions, to keynote speakers, live-streamed interview sessions and UK-China brand 
dialogues, this summit offers a 360 view of British brands’ international successes, tangible business leads 
and shared best practices. It also shares the success stories of Chinese brands with an international 
audience.

Access China’s Leading Retail & Consumer Conference

https://www.cbbc.org/news-insights/cbbc-holds-flagship-china-consumer-2024-conference-london
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LAUNCH EVENT OF THE BRITISH PAVILION

As part of the programme, participating brands are invited to attend the launch event of the British 
Pavilion — a dedicated showcase of British lifestyle, design, and creativity within a high-profile retail 
space in China.

Some brands will have products featured and available for sale within the Pavilion, while others will 
attend as part of the delegation to gain valuable exposure, networking opportunities, and market 
insight.

Whether or not your products are listed, your presence at this event allows you to:
» Connect with local media, influencers, retail partners, and potential customers
» Observe how British brands are presented and received by local audiences
» Participate in brand storytelling and Pavilion promotional activities
» Build relationships and explore future market

Be Part of the Story

China time: 1:00pm – 6:30pm, 23rd May 2025
Venue: Boundless Matro Boutique Village, Suzhou (transport from/to Shanghai is provided)
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POST-LAUNCH MINI BRAND DIGITAL AUDIT

Two or three months after you brand is launched at the British Pavilion, participating brands will receive 
a tailored mini digital audit report. This report will track how your brand and products have been 
featured and discussed across key Chinese social media platforms, including WeChat, Xiaohongshu 
(Little Red Book), Weibo, and Douyin (TikTok China).

Crucially, the report helps you understand how consumers are engaging with your brand, what 
messages are resonating, and where perception gaps may exist. These insights are invaluable for 
defining your next steps in the China market, from refining brand storytelling and marketing tactics, to 
shaping your product strategy and local partnerships.

Even if your brand is not listed in Matro’s British Pavilion yet, it is a tool to help you see what you should 
start with for the next customer engagement and turn short-term exposure into long-term growth.

What’s Included:
» Social media content and engagement analysis;
» Consumer perception and sentiment analysis;
» Strategic recommendations for future market activity.

Measure What Matters and Learn What Works
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CBBC CHINA MARKET VISIT PROGRAMME

SHANGHAI 

As China’s most international and trend-setting city, Shanghai remains the country’s leading retail hub. It is 
home to the most dynamic mix of global flagship stores, luxury brands, emerging designers, and cutting-edge 
retail concepts. Shanghai sets the tone for consumer trends across the country and thus is unquestionably a 
crucial market for brands looking to understand China’s evolving retail landscape and test new ideas. 

For many international brands, success in China starts with visibility and engagement in Shanghai.
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CBBC CHINA MARKET VISIT PROGRAMME

SUZHOU AND BOUNDLESS MATRO BOUTIQUE VILLAGE 

Located just 30 minutes by bullet train from Shanghai, Suzhou is fast becoming a key destination for lifestyle 
retail and cultural tourism. With a growing base of affluent consumers and increasing tourist footfall, it offers 
international brands new opportunities beyond China’s first-tier cities. 

Matro Group’s Boundless Matro project is an ambitious retail and cultural development designed to blend 
shopping, experience, and storytelling. The project includes a dedicated space showcasing British lifestyle 
brands and products aimed at attracting local consumers and domestic tourists seeking authentic 
international experiences. 
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CBBC CHINA MARKET VISIT PROGRAMME

Get China Ready This May

Fees: £1,000+VAT per company/brand

Included in the Programme:

» 1 complimentary ticket to CBBC’s UK-China Brand Excellence Summit in 
Shanghai, on 21st May.

» Exclusive invitation to join the launch event of British Pavilion at Boundless 
Matro Boutique Village in Suzhou, on 23rd May, with arranged transport.

» A mini digital audit across China’s main social media reviewing your brand 
and product perception from Chinese consumers, choices of receiving the 
report at the end of July or August this year.

Alternatively, you can upgrade to a full Brand Digital Audit service with 
the standard fees of £2,000 +VAT, including reviews of sales and 
consumer feedback on major e-commerce marketplaces, and a search 
engine analysis, in addition to the content in the mini version.
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CBBC CHINA MARKET VISIT PROGRAMME

Get China Ready This May

IMPORTANT

Delegates are expected to participate in the entire programme as listed.

Fees do not include international flights, domestic transport, 
accommodation, or sustenance.

Do you need a visa for China? Please check below:

» China extends visa-free transit to 10 days - Focus - China Britain 
Business Council

» How to get a visa for China

https://focus.cbbc.org/china-extends-visa-free-transit-to-10-days/
https://focus.cbbc.org/china-extends-visa-free-transit-to-10-days/
https://focus.cbbc.org/how-to-get-a-visa-for-china/
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CBBC CHINA MARKET VISIT PROGRAMME

Get China Ready This May

NEXT STEP

» Contact celine.tang@cbbc.org with your company name, official 
website and your job title to sign up for the programme. The 
information collected will be used for conference and event 
registration. 

» Deadline: COB 10th May 2025

» An invoice will be sent after we receive your email registration. 
» We can only confirm your place at the programme once the full 

payment is received by COB 16th May 2025.

» You will receive email confirmation of the programme if your 
registration is successful.

mailto:celine.tang@cbbc.org
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ABOUT US

OUR EXPERIENCE, NETWORK AND INSIGHTS
CBBC is the leading organisation helping UK companies develop and 
grow their business with China, and Chinese companies expand and 
invest in the UK. For more than 65 years we have offered unrivalled 
experience and insight into the ever-changing opportunities for 
growth between the UK and China.

OUR EXPERIENCE

We have an established track record and are uniquely positioned to provide clear, 
impartial advice to help companies thrive in the rapidly evolving Chinese market.

OUR NETWORK

Our China network has extensive coverage both regionally and sectorally with offices 
in 9 locations, and a team of experienced in-market specialists dedicated to guiding 
British companies towards commercial success in China.

OUR INSIGHTS

Providing you with the latest local market intelligence and contacts is at the heart of 
any successful market entry or expansion strategy. Our objective is to help you make 
informed decisions to enable your business to grow in China.
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ABOUT US

OUR PRESENCE IN CHINA & THE UK

Guangzhou

Shenzhen

Shanghai

Hangzhou
Wuhan

Beijing

Chengdu

Qingdao

Nanjing

London

» Our head office is in central 
London

» We cover the whole of UK 
(including Scotland, Wales, and 
Northern Ireland)

» We have strong in-market 
connections in the UK with 
Government, the private sector, 
and non-profit associations

» Our China head office is in 
Beijing

» Our nine offices in China 
provide local access, 
analysis, and advice
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ABOUT US

OUR PORTFOLIO AND SERVICE SUITES
Our sector teams have in-depth experience of guiding companies to 
commercial success in both the UK and China, while our service suites 
are designed to meet your needs throughout your business journey.

Based in both the UK and China, our sector teams understand the sectoral, geographical and cultural 
aspects of business success, as well as the main business challenges that companies face in both 
countries. We pride ourselves on the impartial advice we provide, and we operate in the following 
sectors:

Our service suites are designed to support you at every stage of your operations:

Agriculture, 
food & drink

Education & 
training

Healthcare & 
life sciences

Retail & e-
commerce

Technology & 
innovation

Advanced engineering, 
manufacturing & 

transport

Creative 
industries & 

sport

Energy, 
environment & 
infrastructure

Financial & 
professional 

services

直通英国
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ABOUT US

FOCUS is our content platform where we publish the latest 
news about business in China and where our team of 
experts give their insights into recent developments in 
their sectors.

RECOMMENDED READING 
FROM FOCUS

The following FOCUS articles may be 
of interest to you:

» China Marketing Trends 2025: 
Strategy Insights for British Brands 

» How to choose the best distributor 
for your business in China

» Business travel to China: Five 
essential considerations

» China Consumer 2024: The Secrets 
of Success in China’s Dynamic 
Consumer Market

https://focus.cbbc.org/china-marketing-trends-2025-strategy-insights-for-british-brands/
https://focus.cbbc.org/china-marketing-trends-2025-strategy-insights-for-british-brands/
https://focus.cbbc.org/how-to-choose-the-best-distributor-for-your-business-in-china/
https://focus.cbbc.org/how-to-choose-the-best-distributor-for-your-business-in-china/
https://focus.cbbc.org/business-travel-to-china-five-essential-considerations/
https://focus.cbbc.org/business-travel-to-china-five-essential-considerations/
https://focus.cbbc.org/china-consumer-24/
https://focus.cbbc.org/china-consumer-24/
https://focus.cbbc.org/china-consumer-24/


China-Britain 
Business Council

英中贸易协会

ChinaBritain

英中贸易协会

Scan the QR code for our 
WeChat Public Account
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CONTACT US

CELINE TANG

UK Sector Lead, Retail & E-commerce Advisor

China-Britain Business Council, London

+44 (0) 7496 394 190

Celine.Tang@cbbc.org

RAN GUO

Director, Consumer Economy China

China-Britain Business Council, Beijing

+86 10 8525 1111 (ext 379)

Ran.Guo@cbbc.org

ANTOANETA BECKER

Director, Consumer Economy UK

China-Britain Business Council, London

+44 (0) 7984 175 318

Antoaneta.Becker@cbbc.org

mailto:Ran.Guo@cbbc.org
mailto:Ran.Guo@cbbc.org
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