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UK-CHINA BRAND EXCELLENCE
SUMMIT 2025

Either “in China, for China”, or “from China to the world”, British
and Chinese consumer brands have a lot to share with and learn
from each other. We have seen numerous examples of British
consumer brands dedicated to the China market and leading
innovation. Similar examples can be found of Chinese consumer
brands marching into the global market with the same level of
innovation and determination.

To showcase the excellence of British consumer brands in China
and to bridge the gap between Chinese consumer brands and the
UK market, CBBC will host a UK-China Brand Excellence Summit
in May 2025. This summit will serve as a vital platform for
dialogue and collaboration: allowing brands from both nations to
share insights, strategies, and best practices tailored to the
unique demands of each market.
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About the Event
Audience: 100-150pax

Location: Hengfu Art Center (& Z AR H1.(»), 178 Urumqi South Road

Event Impact

The summit serves as a platform for sponsors to showcase their commitment
to excellence and innovation, aligning their brand with the positive
attributes associated with high-caliber events. This exposure can
significantly boost brand recognition among key consumer demographics,
ultimately driving growth and expanding market reach in the competitive
UK-China landscape.

For British brands, the summit acts as a strategic platform to
showcase your soft brand power in China. British companies can
increase brand visibility to key stakeholders including government
officials, media, and other businesses, attract potential partnerships,
and explore new business opportunities.

For Chinese brands, attending this summit offers a unique
opportunity to engage directly with British counterparts, facilitating
valuable networking and collaboration that can lead to innovative
partnerships. Through the Summit, it is possible to further participate
in CBBC’s London flagship event China Consumer 2025 and explore
the UK market through CBBC.
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The UK-China Brand Excellence Summit in Shanghai and
China Consumer in London are strategically linked
initiatives aimed at fostering a deeper understanding of
the evolving Chinese consumer landscape, promoting
British brands in China as well as engaging Chinese brands
in a global marketplace.

About CBBC’s Flagship Events

On the UK side, China Consumer is CBBC's flagship
consumer event. At China Consumer 2024, which took
place on 14th October 2024 at London’s No.4 Hamilton
Place, over 200 delegates in attendance as brands and
entrepreneurs joined expert speakers to understand the
latest news, trends and opportunities in China’s growing
consumer market.

Read more about the event here.

As the sister event of China Consumer, the UK-China
Brand Excellence Summit will be held in Shanghai in May
2025.

From panel discussions, to keynote speakers, live-
streamed interview sessions and UK-China brand
dialogues, this summit offers a 360 view of British brands’
international successes, tangible business leads and
shared best practices. It also shares the success stories of
Chinese brands with an international audience.


https://www.cbbc.org/news-insights/cbbc-holds-flagship-china-consumer-2024-conference-london

EVENT AGENDA (TENTATIVE) — MAY 2025

Timing
10:00 AM - 10:20 AM
10:20 AM - 10:40 AM
10:40 AM - 11:00 AM
11:00 AM - 11:45PM
11:45PM - 12:00 PM
12:00PM - 1:30PM
1:30PM - 1:45PM
1:45PM - 2:30PM
2:30PM - 2:45PM
2:45PM - 3:30PM
3:30PM - 4:15PM
4:15PM - 4:30 PM
4:30PM - 6:00 PM

Content Topics

Opening Welcome Speeches

Keynote Speech 1 Diamond Sponsor
Keynote Speech 2 Diamond Sponsor

Panel Discussion

Brand Interview Fireside Chat with CBBC MD

LUNCH BREAK LUNCH BREAK
Brand Interview Fireside Chat with CBBC MD
Panel Discussion
TEA BREAK TEA BREAK

Panel Discussion

Panel Discussion

Closing Remarks

Networking Drinks Networking Drinks
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Speakers will be announced in due course. Those wishing to express their interest in sponsoring and speaking should contact ran.guo@cbbc.org.
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Roundtable Themes 5o B3 11 22

Think Local, Act Global: Tapping into China's Unique Cultural DNA

This panel discussion explores the intricate balance between global branding and local cultural adaptation in marketing strategies
aimed at the Chinese market. The session will discuss how cultural marketing has emerged as a critical strategy for brands operating
in China and will explore its significance compared to traditional marketing approaches, emphasizing the need to align with local
values and customs to build brand loyalty.

Sustainability: A Long-Term Brand Investment

Environment, Social, Governance - there is no doubt that in today’s age in order to achieve long-term and sustainable growth,
consumer brands will need to invest in ESG or build sustainability into their brand growth strategy from the very beginning.
However, does this investment in sustainability translate into consumer appreciation and sales growth? When the economy is yet
to recover and consumption levels remain low, does sustainability become dispensable? Join our discussion to find out.

Al Powered Retail in China: Leveraging Al for Global Impact

Applications of generative Al in the retail space can help transform internal value chains and customer experience. China is a highly
E-commerce penetrated market and therefore relies heavily on customer service and content creation. Generative Al is highly
relevant to the Chinese retail market, where it is increasingly being adopted to enhance sales and customer engagement amid
economic challenges. This panel discusses the real-world applications of Al, and how it is demanding growing attention from
business leaders.

From China to the World: Opportunities in the UK Consumer Market for Chinese Brands

From mobile apps to electronics, fast fashion to automobiles, we see an increasing number of Chinese consumer brands entering
the global market with confidence. In this panel, Chinese brands will share best practices of how they implement their global
strategies and bridge cultural differences. We will also introduce practical investment opportunities and a step-by-step guide to
entering the UK consumer market.



https://researchleap.com/co-creation-tourist-experience-via-internet-towards-exploring-new-practice/
https://creativecommons.org/licenses/by/3.0/

WHY SPONSOR?

Enhanced Brand Visibility: By sponsoring the summit, companies can
significantly increase their brand exposure to key stakeholders from
both the UK and China. This event attracts a diverse audience, including
entrepreneurs, policymakers, and industry leaders, providing sponsors
with the opportunity to showcase their commitment to fostering UK-
China relations and their relevance in the consumer market.

Networking Opportunities: The summit serves as a vital platform for
dialogue and collaboration, allowing sponsors to connect directly with
influential figures from both nations. Promote your company to CBBC’s
extensive network of over 15,000 contacts with UK-China business
needs via pre- and post-event marketing.

Access to Market Insights: Sponsorship provides access to discussions
and presentations focused on current consumer trends, challenges, and
opportunities in both markets. By engaging with experts and thought
leaders during the summit, sponsors can gain critical insights that can
inform their strategies for entering or expanding within the Chinese
market.

Positioning as Thought Leaders: Sponsoring such an event allows
organisations to position themselves as leaders in their respective
fields. By aligning with a prestigious summit that emphasizes
cooperation and innovation, sponsors can enhance their credibility and
reputation among peers and potential clients.
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SPONSOR CATEGORIES

5 Sponsorship Categories are available:

* Diamond Sponsor RMB 150,000 + VAT
* Gold Sponsor RMB 50,000 + VAT
* Silver Sponsor RMB 30,000 + VAT

* Lunch and Networking Drinks Sponsor RMB 30,000 + VAT and in-
kind sponsorship

* Venue Sponsor Venue

Bespoke Sponsorship Opportunities for CBBC Premium
Members will be considered on demand.




DIAMOND SPONSOR (2 slots available) FA ¢ et

Suitable Sponsors: Open to all brands, service providers, organisations and government stakeholders

Benefits Details

Speaking Opportunities, | * Keynote presenter at one of the keynote sessions in the morning

Influence & Positioning * Acknowledgement as a Diamond Sponsor during the welcome remarks and the networking
drinks

* Front seating and best visibility during the event

Marketing and Branding | * Branded as a Diamond Sponsor on all marketing opportunities, including event invitations,
agenda, programme, holding slides, and website
e Advertising: a one-page advertisement in the event programme

Traditional & Social * Online communication channels and social: featured as part of CBBC’s social media
Media campaign in the build-up to the event as well as added exposure through Media Partner
Access » 10 tickets for team members/corporate guests of choice to the Summit

Investment RMB 150,000 plus VAT




GOLD SPONSOR (2 slots available) FA o pREE

Suitable Sponsors: UK Consumer Brands operating in the Chinese market & China Consumer Brands looking to go
overseas

Benefits Details

Speaking Opportunities, | * An opportunity to participate in the one-on-one brand interview with CBBC MD
Influence & Positioning e Content can be discussed and agreed with CBBC

Marketing and Branding | * Branded as a Gold Sponsor on all marketing opportunities, including event invitations,
agenda, programme, holding slides, and website
e Advertising: a one-page advertisement in the event programme

Traditional & Social * Online communications channels and social: featured as part of our social media campaign
Media in the build-up to the event and added exposure through Media Partner
Access * Four tickets for team members or corporate guests for the Summit

Investment RMB 50,000 plus VAT




SILVER SPONSOR (4 slots available) Eﬂ GusiessCourel

Suitable Sponsors: Marketing/digital agencies, business consultancies, e-commerce platforms or Trade Partners (TP)

Benefits Details

Speaking Opportunities, |* An opportunity to organise and host a panel discussion
Influence & Positioning e Content can be discussed and agreed with CBBC

Marketing and Branding | * Branded as a Silver Sponsor on all marketing opportunities, including event invitations,
agenda, programme, holding slides, and website
e Advertising: a one-page advertisement in the event programme

Traditional & Social * Online communications channels and social: featured as part of CBBC’s social media
Media campaign in the build-up to the event and added exposure through our Media Partner
Access * Three tickets for team members or corporate guests for the Summit

Investment RMB 30,000 plus VAT




LUNCH AND NETWORKING DRINKS SPONSOR gﬂ

Suitable Sponsors: UK or Chinese alcoholic drink brands

Benefits Details

Speaking Opportunities,
Influence & Positioning

e Short presentation opportunity before the start of the lunch break

* Video of the company or products being played in a loop during the networking drinks
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Marketing and Branding

* Branded as a Lunch and Networking Drinks Sponsor on all marketing opportunities,

including event invitations, agenda, programme, holding slides, and website
e Advertising: a one-page advertisement in the event programme

Traditional & Social
Media

* Online communications channels and social: featured as part of our social media campaign

in the build-up to the event and added exposure through Media Partner

Access

* Two tickets for a team member or corporate guest for the Summit

Investment

RMB 30,000 plus VAT and in-kind sponsorship




VENUE SPONSOR ¥ e

Benefits Details

Speaking Opportunities, |* Acknowledgement as the Venue Sponsor during the welcome remarks and the networking
Influence & Positioning drinks

Marketing and Branding | * Branded as a Venue Sponsor on all marketing opportunities, including event invitations,
agenda, programme, holding slides, and website
e Advertising: a one-page advertisement in the event programme

Traditional & Social * Online communications channels and social: featured as part of our social media campaign
Media in the build-up to the event and added exposure through Media Partner.
Access * An opportunity to host the event

* One ticket for a team member or corporate guest for the summit

Investment Provide venue through-out the event at no cost to CBBC
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TESTIMONIALS

What did delegates of China Consumer 2024 say
about their experience?

“Partnering with the China-Britain Business Council to sponsor China
Consumer was a tremendously valuable experience for WPIC Marketing
+ Technologies. The conference provided us with an excellent platform
to share our insights with relevant stakeholders for our company

and engage with leaders of the UK-China business community. The
event has helped drive forward our mission to bridge business between
China and British brands.”

*Zarina Kanji, Managing Director for UK & Europe, WPIC Marketing +
Technologies (Headline Sponsor)

"Sponsoring the CBBC China Consumer 2024 Conference was a
great opportunity, and | felt that they went above and beyond to
highlight our brand. It allowed us to connect directly with industry
leaders, underscoring our commitment to the Chinese market and
our vision for the future of luxury beauty. We look forward to
exploring further collaborations and contributing to the dynamic
conversations shaping consumer trends in beauty & wellness."

*Joy Isaacs, Founder & CEO, ARGENTUM apothecary (Special
Sponsor)



TESTIMONIALS Sl st

What did Delegates of China Consumer 2024 say
about their experience?

“It was a privilege to be able to sponsor the spirits bar at the
2024 consumer conference with our Hayman’s Original Gin.
As a SME family business it was a great opportunity to
expose our brands and our business to the influential
audience attending the CBBC Consumer Conference and
Autumn reception. It was also an easy sponsorship to set up
and manage on the day, with the full help and support of the
CBBC team. Great experience from start to finish and a good
activity and exposure for our range of Hayman Gins, plus itis
always nice to receive positive feedback from the delegates
who were enjoying their G&Ts and the Sloe Gin Silk Road
Cocktail we developed for the event. Cheers!”

*Lee Fisher, Head of International, Hayman’s Gin (Exclusive
Drinks Sponsor)
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Sponsor Article in CBBC FOCUS

CHINA-BRITAIN BUSINESS

l O I N Business Awards 2025.
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The China-Scotland

CONSUMER

CBBC ANNOUNCES WPIC MARKETING +
TECHNOLOGIES AS HEADLINE SPONSOR FOR
CHINA CONSUMER 2024

i_
s
'A-ﬁ’a

o S
YR T TS

Ca «l =
hiﬁ!ﬁ n :,} d

THE CHINA-BRITAIN BUSINESS COUNCIL HAS ANNOUNCED THAT WPIC MARKETING +
TECHNOLOGIES WILL JOIN CHINA CONSUMER 2024 ON 14 OCTOBER AS HEADLINE
SPONSOR.
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Sponsors featured in Email Campaigns
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A Warm Welcome to the Sponsors of
China Consumer 2023

4th-5th July in London

We are delighted to announce our Sponsors and
Supporting Partners for China Consumer 2023!

"We would like to extend a huge thank you to all our sponsors,
speakers and supporting partners, without whom we would not
be able to achieve all we do.”

- Adriaan Commandeur, Chief Membership Officer, China-Britain

With thanks to our Sponsors & Partners
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SPONSORS AND PARTNERS OF CHINA CONSUMER 2024

Sponsor mentions on CBBC'’s LinkedIn:

China-Britain Business Council
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The China-Britain Business Council was delighted to hold our flagship China Consumer
2024 conference yesterday on 14th October at London's No.4 Hamilton Place.

The event proved a great success and was a truly unique opportunity for British brands
to hear from leading experts and brands in China's sophisticated and dynamic
consumer ecosystem. Spanning keynote speeches, panel sessions, breakout sessions,
brand interviews and networking opportunities: the day was packed with peer-to-peer
learning and opportunities for business cellaboration and connectivity.

We finished off with CBBC's Autumn Reception - always a special occasion and
opportunity to catch up with old friends and make new contacts.

Thank you to all of our speakers for their valuable insights on the day: we were
delighted to hear from: Peter Burnett OBE BBS, Zarina Kanji, Erwan Rambourg, Barry
Delehanty, Freda Wang, Sjoerd Leeflang, Antoaneta Becker, Ben Grass, Christoffer
Sellin, Simona Liu, Amy Zhong and James Smith, Nick Parker, Ran Guo, Scarlett

Zhao, Laurent Taisne, Kristina Hui. Jing Zhang, Peter McMath, Demi Shi. Robert
Lockyer, Ceicy WONG, Daniel Poppleton, James Dwyer, Daisy I., Deb Caldow

(Ralls), Jon Graham, Celine T., Lee Fisher, Nick Stratton, Kristina Koehler-

Coluccia, Claire Urry and Elvis Liu Mingtao.

Thank you to our sponsors: WPIC Marketing + Technologies, Invest Hong
Kong, HSBC, ARGENTUM, Bank of China, Cranswick Country Foods PLC and Hayman
Distillers | B Corp™.

Thanks to our supporting partners: Department for Business and Trade, Douyin E-
commerce Global, Food and Drink Exporters Association (FDEA), The Health &
Beauty Association, Jing Daily and POPMART.

#ChinaConsumer2024 #China #UKChina #Conference #London #ChineseConsumers
#Consumers #Celebration #Membership
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Over 200 delegates attended CBBC's China Consumer 2023 Conference and
Summer Reception, which took place yesterday at London's No.4 Hamilton Place.

The event proved a great success and provided a unique opportunity for UK
consumer brands to rediscover the China opportunity and fine-tune their China
market strategy, hearing from leading experts on China.

The Conference was followed by CBBC's Summer Reception which brought
together the UK-China business community to mark the significantly more positive
UK-China business environment, after the challenges we have seen over the past
two years, as well as celebrate the achievements of CBBC and our Members.

We would like to thank our sponsors: Woodburn Accountants & Advisors, Diageo,
HSBC, Bank of China, China Europe International Business School (CEIBS) and The
Orangeblowfish for their support in making the event such a hit.

We would also like to thank our supporting partners: Food and Drink Exporters
Association (FDEA), Manchester China Forum, Scottish Development
International, UK Government and Walpole.
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Contact Us:

Ran Guo

Director, Consumer Economy

Ran.Guo@cbbc.org

www.cbbc.org
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Alex Gu
Senior Manager, Consumer Economy
Alex.Gu@cbbc.org



https://www.linkedin.com/company/china-britain-business-council/
https://twitter.com/ChinaBritain
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